Gulf perfumiers follow the scent west

Global fashion houses may be turning to the woody Arabian smell of oud for their perfumes but consumers in the
Gulf are becoming less keen on the traditional scent in favour of western-style fragrances. Tom Ford and Yves Saint
Laurent have incorporated the pungent, earthy oud oil in their fragrances Oud Wood and M7, respectively, but
regional perfume companies say local tastes are turning to lighter scents. But the consumer mindset is changing.
“Seventy per cent of our business was oud-related 15 years ago when I joined the business,” said Abdulla Ajmal,
the deputy general manager of Ajmal Perfumes, based in Dubai. “Today, it's the exact opposite, it's only 30 per
cent.” Perfume, traditionally, has been the biggest-selling category at Dubai Duty Free but its growth in sales last
year slowed to just 2 per cent to a total of Dh567m.

There are 1 clipping(s) in 2 part(s) with summary available in: English

Published on: 28/07/2010 Name: The National -
Section: Business Country: United Arab Emirates

Edition: 103 Language: English

Page: 5 Circulation: 60,592

Size: 5cc, 147 cc Distribution: AE

Ad Value: $7,347.98




Circulation and ad data supplied by:
MediaSource <>MEDIAWBELEN



	Gulf perfumiers follow the scent west
	The National


