Making scents

In most factories, the first assault on one’s sensory perceptions is noise. The loud sounds of one piece of metal
machinery grinding against another mix with the humming of engines and the screeching of wheels on a forklift, or
some variation on this theme. Not so within the large, grey walls of the Ajmal production complex. Given the
product, it is not surprising that the olfactory senses are the first to be tweaked. A perfumery, each room in the
Ajmal factory has a slightly different scent, some more appealing than others. The family business began 56 years
ago in India and now makes over 300 perfumes, sold throughout the world. The commercial success has allowed
ﬁ'rggll tc% create what is among the most modern research and development labs and production centres in the
iddle East.
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