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While perfume is viewed as a luxury item in most parts of the world, perceptions are a little different
in the Middle East, where people tend to buy scents more as a basic necessity. It is a trend that
Abdulla Ajmal, assistant general manager at Dubai-based Ajmal, one of the region's leading
producer's of perfume is familiar with- and keen to exploit. The market for perfume in the region in
growing rapidly, and Ajmal has seen demand rise by an average of about 12% to 14% a year in the
past few years.
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