Ajmal Perfumes

Dubai-based fragrance manufacturer Ajmal Perfumes has plans to expand its manufacturing facilities
and double the number of retail outlets, currently a little over 100, over the next five years.
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O Dubai-based fragrance manufacturer Ajmal Perfumes has
plans to expand its manufacturing facilities and double the num-
ber of retail outlets, currently a little over 100, over the next five
years. The company’s expansion plans, expected to cost around
Dh 10 million ($2.7 million), will include additional machinery to
increase production capacity and more storage space.

Some of its other plans include making Ajmal available inter-
nationally, partly by forging strategic alliances and developing
cistribution channels around the world.

Started in 1951, the family business is managed by members of
the Ajmal family spanning three generations. Since moving op-
erations in Dubai and opening the first Ajmal outlet in 1976, the
company has seen significant financial investment and an ambi-
tious management strategy that has made Ajmal a leading brand,
a title endorsed by its award as a top Arab brand by Forbes
Arabia recently.

“Ajmal invests significantly in its people, products and mar-
kets,” says a company official,

“Our experts in residence at our Dubai-based high-tech per-
fume research and development facility, in which investment
currently stands at $10 million, enable Ajmal to innovate. Keep-
ing one step ahead and anticipating and creating customers needs
has created a demand for our perfumes that today reaches across
the Middle East and into Europe.™

With an emphasis on retail expansion - Ajmal forecasts a 100
per cent growth in the number of retail outlets in the GCC in the
next three to five years. Export has been an area that Ajmal has
also continued to grow, reaching 14 countries at the moment
with plans to reach 20 by the end of the year. Ajmal has outlets
across the UAE, Kuwait, Oman, Saudi Arabia, Bahrain and Qatar.
Ajmal is the first perfume manufacturer in the region to sell per-
fume online through the Internet and has moved into Dubai Free
outlets in Dubai, Abu Dhabi, Kuwait and Bahrain.

Ajmal set up its factory and R&D facility in 1984 in Dubai. In
2004 it opened a new state-of-the-art manufacturing plant in the
Al Quoz industrial area to keep up with the region’s increasing
demand for [ragrances.



Published on:

Publication:
Country:
Language:
Section:
Circulation:
Edition:
Page:

Size:

Ad Value:
Locator:

Circulation and ad data supplied by:

04/08/2007

Gulf Economic Monitor

Bahrain
English
Industry
275

n/a

7

52 cc
n/a

MediaSource

<= MEDIALLWSECH

e East



	Ajmal Perfumes

