Crafting a successful future in fragrances

As far as Nazir Ajmal is concerned, there is no competition. When it comes to perfumery, he believes there are no
other Made-in-Dubai brands that have the reach, the heritage or the unique selling proposition of Ajmal, his 58-
year-old company. Nazir's company has just launched a Dh50 million campaign to give its stores spread across
the GCC a retail makeover. The three-year campaign, titled 'Crafting Memories' will see all 120 Ajmal outlets with
a completely modern retail ambience, says Nazir. Unveiled at the Ajmal outlet in BurJuman recently, Nazir says
three more shop makeovers are scheduled to be completed this year, 12 by next year, with the others to follow

suit.
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