Ajmal unveils new retail philosophy

Ajmal Perfumes, one of the region's foremost fragrance houses, journeys on into the 21st century with a stylish
new look to match its brand new philosophy, Crafting Memories.Spanning three to five years, Ajmal will invest

approximately AED50 million to revamp its 120-strong existing outlets across the GCC with a completely fresh
and modern retail ambience, as well as launch a series of new outlets in key markets.

There are 1 clipping(s) in 1 part(s) with summary available in: English

Published on: 8/22/2009  Name: Al Yaqgza =
Section: General Country: Kuwait 3
Page: 145 Language: Arabic

Size: 0.25 pg Circulation: 109,686 .
Ad Value: $1,750.00 Distribution: EG, LB, SY, YE, GCC, Europe

Frequency: Weekly

Wiy,
i

fu.‘\\

1981 _-'|L_ :_l_s

lle 13 3l Lij:gnEthMHul:‘éyhj%}qL?ﬁzﬁJdlgﬁul;ﬂﬁt@
E-- a_.__mjf.L,,m @meuﬁuuu mehuu&m
wﬁmyllﬂwﬂng@w@ m*dl.,.gﬂhm J,JJJJ_.,J_.,J
,_;-ﬁu[g.tr_-_au 4-:.)L=-_.j'lul‘ld| alm 'L.h_'n.q...ul_,...lla_l_-,_l._u'l -u_...lq.'l'l;..n,I:L,)Lu ETNES

s asls 38 2 B T30 | BRSSP R PP PO P RS IR C |
LSl IEIDJl ufu*#;Ju“}ujl4u|¢_L.);wb[}J| salis
&MHJ}M' uJ_-'n-_,a.l_j_g_'. .-.L*u'll_a.'l'_-r_A.

Circulation and ad data supplied by:

MediaSource <>MEDIAWISELCH

% L



	Ajmal unveils new retail philosophy
	Al Yaqza


