
Ajmal unveils new retail philosophy 
Ajmal Perfumes, one of the region's foremost fragrance houses, journeys on into the 21st century with a stylish 
new look to match its brand new philosophy, Crafting Memories.Spanning three to five years, Ajmal will invest 
approximately AED50 million to revamp its 120-strong existing outlets across the GCC with a completely fresh 
and modern retail ambience, as well as launch a series of new outlets in key markets. 
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